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HERE FOR YOU

San Mateo County Community College District
Spring 2021 Enrollment/Awareness Campaign
December 28, 2020-January 31, 2021



“Here For You” Campaign: Direct Mail

Two mailings to all 180,000 households in San Mateo County

360,000 postcards 

sent early & late 

January



“Here For You” Campaign: Digital Strategy

Partnered with 25th Hour Communication:

● Promote SMCCCD’s Spring class offerings through paid digital advertising

● Increase inquiries, applications and enrollment using paid advertising

● Reach demographic and geographical target locations in San Mateo County

● Increase overall brand awareness of SMCCCD and its colleges within the community



“Here For You” Campaign: Landing Page

https://smccd.edu/hereforyou/

RFI Form Fills

Dec. 2020 – 31

Jan. 2021 - 102

Feb. 2020 - 22



“Here For You” Campaign: Facebook



“Here For You” Campaign: Facebook



“Here For You” Campaign: Google

7,611 clicks

140,097 impressions

5.43% click through rate (education industry average: 3-5%) 



“Here For You” Campaign: Google



“Here For You” Campaign: YouTube

269,412 views

650,601 impressions

41% view rate (average for college is 27%) 

1,035 clicks 



“Here For You” Campaign: YouTube



“Here For You” Campaign: Snapchat

2.6 million Impressions

18,621 Swipe Ups



“Here For You” Campaign: Snapchat



“Here For You” Campaign: Spotify



“Here For You” Campaign: OTT

Over-the-Top is a means of providing television and film content over the internet



“Here For You” Campaign: OTT

96.8% Completion Rate

Demographics 18-49 y/o

OTT is non-clickable and appears on: 

Sling, Roku, Apple TV, Fire TV, gaming 

consoles, live sports, etc. 



“Here For You” Campaign: OTT



“Here For You” Campaign: Total Reach

• 53,000+ qualified swipes/clicks were delivered to landing page 

• 9.2 million total digital impressions

• 2.8 million views on YouTube/Spotify

• 420+ post interactions on Facebook/Instagram (“extra credit”) 

• Google CTR is 5.43% (industry average is 3-5%)

• 7,600+ search inquiries answered on Google

• 360,000 postcards mailed to SMC residents

• RFI: Dec. 2020 – 31, Jan. 2021 – 102, Feb. 2020 - 22

• Overall District enrollment is flat- mitigated further decline

Campaign Budget: $165,000 ($55,000 per college)

Advertising: $95,000

Direct Mail: $70,000



College Marketing

• Social Media Advertising on Facebook & 

Instagram

• Dedicated messaging through GWAMAIL

Messages in English & Spanish 



Virtual Commencement

For Class of 2020 and 2021

1. Mobile Engagement

• Branded filters

• Custom messaging

• Using progressive web app technology on a 

website- apps are challenging 

2. Virtual Ceremony Production 

• Support to story board ceremonies

• Photo montage of the school

• Recording ceremony speakers

• Name reading of grads

• Broadcast "live" on YouTube with closed 

captioning



























Virtual Commencement
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